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Location, Location

For movie stars like Arnold
Schwarzenegger, whose latest flick
“Terminator 3: Rise of the Machines”
previews tomorrow, being on location
is all part of life on the silver—or
computer—screen.

For movie studios, pinpointing the
locations of Internet users who want
to download the flick could be the
next wave in preventing piracy. (See
related story, D1).

That is where Digital Envoy, a
closely held Atlanta-based company
that develops geo-location technol-
ogy, comes in. The three-year-old
company makes technology that can
identify Internet
users by country.
or city and stop a
download in its
tracks.

That is what
the company is do-
ing for Mr.
Schwarzenegger’s
earlier film “Ter-
minator 2: Judg-
ment Day.” The
DVD-ROM was re-
leased earlier this
month with con-
tent only licensed
for North America
distribution.

Digital Envoy landed a contract
with Artisan Home Entertainment
Inc. in combination with SyncCast
LLC, a Norwalk, Calif., digital-rights-
management company, and Microsoft
Corp., which supplied its Windows
Media Rights Manager Tool. The
goal: to secure the online distribution
of the film, blocking anyone who
doesn’t have a North American Inter-
net address from downloading the
DVD on their PC.

It is too early to gauge the impact
of the technology, which could run Ar-
tisan losses in the $3 million to $4 mil-
lion range, by some estimates. David
Nichols, a SyncCast spokesman, says:
“There always are going to be people
who want to get something for noth-
ing. They’ll put a lot of time into try-
ing to hack it, and it just isn’t going
to happen anymore.” Meanwhile, he
says SyncCast and the rest of the
team are plotting their next move:
“Terminator 3.”
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prepare these companies for the
most likely outcome.”

Six Degrees, Separated

Friendster.com, the latest entry in
the online-dating-service business has
been gaining traction in the three
months since it hit computer screens.
For those not in the know, Friendster.
com takes the anonymity out of online
dating, being based on a “six degrees
of separation” model that connects peo-
ple through their network of friends.

The site, which launched in March,
registered 110,000 unique U.S. visitors
in April. That rose to 414,000 in May,
according to comScore Media Metrix,
a division of com-
Score Networks
Inc. In the fast-
paced world of on-
line personals,
that adoption rate
isn’t unusual but
promising, says
Graham Mudd, a
comScore analyst.

Friendster.com
is the brainchild
of Jonathan
Abrams, a 33-year-
old software engi-
neer and computer
science graduate
of Ontario’s McMaster University.
Things are so rosy these days that Mr.
Abrams is moving the company out of
his Sunnyvale, Calif., living room into
new office space 10 minutes away.

Mr. Abrams says he has gotten
the six-person shop off the ground us-
ing $200,000 in angel money. Next on
his agenda: start charging a subscrip-
tion fee, “about a third” of the
monthly $25 charged by other, more
established dating sites. Mr. Abrams
says he can keep costs down hecause
word of mouth is so good he can skip
an advertising campaign. Still, Mr.
Abrams has his work cut out for him.
Match.com Inc. in May registered
nearly nine million users and Yahoo
Inc.’s personals nearly 7.7 million, ac-
cording to comScore. “It’s one of
many new business models in the
space,” Mr. Mudd says.

As for Mr. Abrams’s social life:
“It’s changed for the worse,” he says.
“T've actually met some interesting
people through Friendster, but it’s
tough finding time to date.”
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