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Mitch’s Public Relations & Media Spotlight Podcast

African American Media in Atlanta
Sept. 1, 2008

By Mitch Leff

Mitch Leff is president of Leff & Associates (www.leffassociates.com) an Atlanta-based public relations agency.   In addition to public relations services and media training, Leff also offers two public relations focused web sites:

· Mitch’s Media Match (www.MitchsMediaMatch.com) is an online service for Atlanta and Georgia-based media that matches their story assignments and story concepts with local sources and experts.  FREE for journalists.  

· Leff's Atlanta Media (www.LeffsAtlantaMedia.com) is an online resource featuring a comprehensive directory of Atlanta media, plus media relations guidelines and prepared templates for commonly used press materials.
African American Media in Atlanta
Welcome to Mitch’s PR and Media Spotlight podcast … where we talk a little about public relations and a little about Atlanta media twice a month.  
There are hundreds of media outlets in metro Atlanta, some target and reach a wide audience and some are focused on specific communities.  This month we’re going to talk about one type of media:  African-American outlets.
We’ll talk a little about the African-American media community and then following up with a great bonus interview with Katrice Mines of the Atlanta Tribune.
African-American media outlets have been active in Atlanta for decades.  The Atlanta Daily World, for example, has been publishing in Atlanta since 1928.  I don’t think there’s another media outlet in town – other than the Atlanta Journal-Constitution – that’s been publishing longer than that.   Publisher Alexis Scott is the granddaughter of the paper’s founder, W.A. Scott. The paper had the nation’s first black white house correspondent and was the first black daily newspaper in the 20th century.
The paper celebrated its 80th anniversary last month, but this year has been a challenging one for the paper.  The paper’s building was almost totally destroyed by the March tornado that hit downtown Atlanta.   The paper continued publishing, with staff working initially from several remote locations and now from temporary office space.
There are a number of other African-American media in town, and I’ll try not to miss anyone:

· Atlanta Voice – Similar to the Atlanta Daily World … general news content.
· Atlanta Goodlife – Atlanta Goodlife is more of a magazine format and publishes more feature stories.
· Atlanta Inquirer

· Atlanta Tribune – The Atlanta Tribune is a bit different in that it’s focused on Atlanta’s African-American business community.  I’ve got an interview with the magazine’s editor following this podcast.

· Barbershop Digest - Barbershop Digest is a really interesting publication and concept.  This new pub kicked off earlier this year and the content covers important topics of interest to its African-American audience. 

Some recent cover stories have included: “Sagging: How low will it go?”, “Where are the fathers?”, “Why Black Men Snap” and “The Ugly Street Fight: Obama vs. Wright.”  Every issue has a page of photos of kids getting their first haircut.  

The distribution of the magazine is somewhat unique as well: It’s available at African-American barbershops (about 500 of ‘em!) throughout metro Atlanta.  That’s a lot of barbershops!
· Champion – The Champion is focused on Dekalb county news, so make sure you’re news fits in that geographic area before you call them.

· Crossroads News – Crossroads News if focused on South Dekalb county.
· On Common Group – On Common Group is published twice a month and focuses on Dekalb, Fulton, Rockdale, Gwinnett and Henry counties.
· Rolling Out – Rolling Out is more entertainment focuses than most of the other publications.  

One of the things I wanted to get into today is the “state of African-American media” in Atlanta.  Not a comprehensive look, but a good overview.  I asked a few local editors for their input.  Here’s what I heard back from Barbershop Digest editor Brian Egeston:
ML:  What is the state of African-American media in Atlanta?

BE: In peril, on the upswing, downtrodden and better than ever. On the one hand there are several African American print and Web media outlets in Atlanta, but on the other hand there are only so many advertisers looking to reach urban audiences. The current economy is detrimental to Black media (all media really) but more so Black media because we serve a smaller segment of the market and advertisers wanting to reach our markets can’t support all of the publications. At a recent trade show, I saw the publisher of one of Atlanta’s largest Black publications. He wasn’t exhibiting his publication. He was out there selling ads. And he’s been in the game for more than a decade. 

Technology has allowed the person with a computer and bit of seed money to become a media outlet and bloggers are as ubiquitous as evening traffic jams.

We’re fortunate in Atlanta that we’re exposed to decent number of Black radio and TV journalists. Charles Edwards of WABE is pretty much our Edward R. Murrow. It’s too early for most people to realize it, but he’s a guy the media community should really celebrate. And of course there’s a pretty good roster of folks spread across Fox, 11 Alive, WSB and the CBS affiliate. 
Now…what going on with Blacks behind the camera and in the conference rooms, you’ll have to ask the TV folks about that. 

ML: How is your publication changing and adapting to the times?

BE: Today, any media outlet has to embrace all mediums of the industry. You must be print, web, radio and TV to survive. That’s not to say everyone has to be COX. Rather, media outlets have to find a way to leverage all the mediums into their main product. So, we’re TV (via the Web), we’re moving into talk radio (via the Web) and of course our brand is anchored to our print product.

ML:  What is unique about your newspaper?

BE:  We’re a magazine. But what’s unique about us is that we cater to an underserved audience—Black men in Black barbershops.  If you pay attention to media outlets with longevity, they have a narrowcast niche. My father-in-law makes a decent living running a small Black newspaper in Albany, Ga because Blacks in Albany can’t get their community news from any other source on the planet. 

We don’t deliver the news, we deliver commentaries, analysis and satire about the news. We don’t herald celebrities; we celebrate ordinary guys doing extraordinary things. Our unique distribution method makes us entirely different from other publications. From an operations standpoint, we run with very little overhead. Our company growth is not measured in personnel, but instead by readership and brand equity. 

For another good perspective, take a listen to the interview that follows with Katrice Mines, editor of the Atlanta Tribune.

If you’d like to learn more about media in Atlanta, subscribe to my Leff’s Atlanta Media web site.  You’ll get the most up to date database of Atlanta media contacts, plus templates for commonly used press materials.  You can sign up online at www.leffsatlantamedia.com.
See you in two weeks for the next edition of Mitch’s PR and Media podcast.  
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