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Mitch’s Public Relations & Media Spotlight Podcast

The Times They Are (Always) A-Changing

Sept. 23, 2008

By Mitch Leff

Mitch Leff is president of Leff & Associates (www.leffassociates.com) an Atlanta-based public relations agency.   In addition to public relations services and media training, Leff also offers two public relations focused web sites:

· Mitch’s Media Match (www.MitchsMediaMatch.com) is an online service for Atlanta and Georgia-based media that matches their story assignments and story concepts with local sources and experts.  FREE for journalists.  

· Leff's Atlanta Media (www.LeffsAtlantaMedia.com) is an online resource featuring a comprehensive directory of Atlanta media, plus media relations guidelines and prepared templates for commonly used press materials.
Times They Are (Always) A-Changing

Nationwide, the newspaper and magazine industries are struggling.  Rising costs for paper, increases in the cost of gas needed for distribution, slumping ad revenues, and readers shifting from print to online have combined with devastating impact.  Some in the industry have called it a “perfect storm.”
The newspaper industry is being hit particularly hard, with papers all over the country cutting back on staff through buyout offers and layoffs.  Some of the more recent papers to be hit include the Newark Star-Ledger, the Chicago Tribune, and the Palm Beach Post.  Just this week the San Diego Union Tribune and Newhouse News Service announced they were closing their DC bureaus.  
Closer to home, the biggest media story in Atlanta this month continues to be the dramatic changes in progress at the Atlanta Journal-Constitution.
In July, the AJC offered a buyout package to reporters with more than five years tenure.  Dozens of reporters accepted the offer, too many to list in the space of this podcast.  They include long-time business columnist Maria Saporta, TechnoBuddy Bill Husted, sports writers, editorial page writers, and many more.

In addition to all the reporters leaving, the paper has been adjusting and consolidating many of its long-term sections.  The Private Quarters column, which gives readers a look inside unique metro Atlanta homes, is moving to Sunday's Living section. The Horizon page, which features growth and development news, will be moving to the Sunday Business section.  
The Buyer’s Edge section has been merged into the rest of the paper. But perhaps most significantly, the paper has cancelled all of its zoned editions around the metro area.  News from these communities is now featured in an expanded “Communities” section in the Metro section.  With the departure of Maria Saporta, Thomas Oliver this week debuted a new business column, taking a hard look at key business topics.  A second business column, focusing on business people and companies, is expected soon.

Atlanta has also lost another two more quality publications:
· The Story, a local pub that’s been around for many years, has ceased publication.  They made a go at being an online only pub, but apparently that didn’t work out.

· American Jewish Life shut down after seven years of publication.  Editor Benyamin Cohen cited the ongoing struggles of print publications as the reason.  Cohen will become the new content director at the Mother Nature Network, a mainstream eco-news Web site that will launch later this year.  He will also publish a memoir, My Jesus Year: A Rabbi's Son Wanders the Bible Belt in Search of His Own Faith, this fall.

A bit of change at Atlanta magazine as well, with several senior editors leaving for a west coast magazine.   The magazine also won a several awards at the recent City and Regional Magazine Association awards event.

WSTR-FM - General Manager Mark Kanov resigned at the end of July, the date of his 40th anniversary with the company.  Kanov is credited with building the station into a local powerhouse and with bringing the Steve & Vicky show to Atlanta’s airwaves.

At the Fulton County Daily Report, staffer Andy Peters has launched a new blog, http://www.dealwatchblog.com, focused on the latest news in business law in Atlanta, the Southeast and the U.S.

But we are seeing new publications spring up as well.  New in Atlanta is Buckhead Home & Life.  The magazine launched recently and boasts a familiar roster of writers including Tom Walker, former AJC business writer, and Tom Baxter former AJC political writer.
So what’s an enterprising PR person to do to keep up with it all?  The key thing is to always be reading, watching and listening.  If you read the AJC regularly, you’ll get a feel for who’s writing what.  Keep notes of what your favorite writers, or those who cover your clients, are covering.  Open your mind to notice when you suddenly don’t see a writer or reporter any more.  There’s often great fanfare when a new reporter joins a TV station, but they tend to disappear very quietly when their contract doesn’t get renewed.  Unless of course they’re someone who’s been around for 30 years like Bill Hartman.

And as always, If you’d like to learn more about media in Atlanta, subscribe to my Leff’s Atlanta Media web site.  You’ll get the most up to date database of Atlanta media contacts, plus templates for commonly used press materials.  You can sign up online at www.leffsatlantamedia.com.

See you in two weeks for the next edition of Mitch’s PR and Media spotlight podcast.  
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